The Motivated Sequence
Persuasion Speech: to change attitude, belief or behavior pattern.
1. The Attention Step is designed to grab the attention of listeners and direct their attention to the subject.  Why should they care about the topic?

Ideas—Choose one or two:  startling statement, rhetorical question, illustrations/stories, quotations

2. The Need Step—describe the problem so that the listener feels personally concerned about the situation.

Step-by-Step:

a. State the need—point out what is wrong and how bad it is OR  point out the danger which threatens present good conditions

b. Illustration—tell one or more incidents to illustrate the need

c. Ramification—employ as many additional facts, examples, and quotations as are required to make the need convincing and impressive.

d. Take it Home—relate it to your audience. Why should they care?
3. The Satisfaction Step—present the solution so that the listener will feel that your proposal is sound and sensible.

Step-by-Step:

a. Briefly state the belief or action which you propose.

b. Explain it clearly.

c. Show logically how it will meet the need.

d. Cite examples from practical experiences to show its soundness.  Supplement these examples with facts, figures, testimony of experts…

4. The Visualization Step—Project the listener into the future so that (s)he can visualize the results of adopting or not adopting your proposal.  Paint vivid word pictures, but do not be unrealistic.
Either use:

a. The Positive Method—Describe conditions as they will be in the future if the solution you propose is carried out.

b. The Negative Method—Describe conditions as they will be in the future if your proposed solution is not carried out.

c. Contrast—combination of both….do negative first, then positive.

5. The Action Step—Briefly clinch the points with a specific appeal for audience response.

Ideas—Choose two or more:

a. Challenge or Appeal—challenge audience to do something (what you want them to do) to fix the problem, or to feel/believe what you feel/believe.  Be brief and compelling.

b. Summary—a quick recapitulation of main points together with a suggestion of the belief or action you want adopted.

c. Quotation—A convincing statement by an established authority which suggests the response you seek.

d. Illustration—A telling incident or story which contains the kernel of the idea or suggests what you want the audience to accept.

e. Personal Intention—A statement of your own intention to take the course of action recommended.
